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International tourism holds steady with 0.4% growth in first half of 2026 as Middle East
conflict and rising costs weigh on momentum

- An estimated 690 million international tourists were recorded in the first half (H1) of 2026, a modest
0.4% increase, or 3 million more than the same period in 2025.

- International travel was affected by flight disruptions in the Middle East, mixed consumer
confidence, elevated oil prices and broader inflationary pressures.

- After increasing 2% in Q1 2026, international arrivals slipped 1% in Q2, following a 3% drop in April
due to the the Middle East conflict and the calendar effect of Easter starting in March this year.
Arrivals also dropped 3% in June, following declines in Western Europe (-6%) and South-East Asia
(-5%).

- By region, Africa (+4%) and Europe (+3%) saw the strongest results in January-June 2026, while the
Americas recorded 2% growth. Arrivals in Asia and Pacific increased 1% but remained 11% below
2019 levels. The Middle East saw a 22% decline this six-month period, directly impacted by the
conflict.

- Some 45% of UN Tourism Panel experts expect better (41%) or much better (4%) performance in
September-December 2026, while 34% foresee similar results than in the same months of 2025.
The remaining 21% expect performance to be worse or much worse.

- International tourist arrivals are now forecast to grow between 1% and 2% in 2026, in view of the
latest data and current geopolitical volatility, below UN Tourism’s original projection of 3% to 4%.
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International
tourist arrivals

Millions

Source: UN Tourism
(Data as of September 2026)
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International tourist
arrivals

% Change (year on year)'

Source: UN Tourism
(Data as of September 2026)

* Provisional data
H1: First half of the year (January - June)

1 Percentage change is year on year, except
2021 through 2024 which is relative to 2019.
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72%

Recovery of international
tourist arrivals

Percentage of 2019 levels

...... .
i Percentage not recovered

......

68% |

. Percentage recovered

Source: World Tourism Organization (UN Tourism)
(Data as of September 2026)

* Provisional data

H1: First half of the year (January - June) 2019 2020 2021 2022 2023 2024 2025  H1
2026*
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+5%

International tourist arrivals
By quarters
Q1 2025 - Q2 2026

% change (year on year)

Source: UN Tourism
(Data as of September 2026)

* Provisional data
H1: first half of the year (Q1 & Q2)

Q2*

Q1 Q2 Q3 Q4 Q1* .
2025 2026 1%
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International tourist arrivals
by region, 2025 & H1 2026*

% change (year on year)

Source: World Tourism Organization (UN Tourism)
(Data as of September 2026)

* Provisional data
H1: First half (January - June)

Al
F

UN Tourism

+8% +7%

+4%

+4%

World Europe Asia Americas  Africa Mi
Pacific =

-22%

10



International tourist arrivals
by region, H1 2026*

% change from 2025 and 2019

. Change from H1 2019 (pre-pandemic)

. Change from H1 2025

Source: World Tourism Organization (UN Tourism)
(Data as of September 2026)

* Provisional data
H1: First half (January - June)
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International tourist
arrivals by region

% change (year on year)

World

2024: +10%
2025: +4.7%
H1 2026: +0.4%

Americas

Source: UN Tourism
(Data as of September 2026) 2024. +8%
H1 2026 data are provisional 2025: +19%

H1 2026: +2%

Europe Africa Middle East Asia Pacific

2024: +6% +15% +3% +24%

2025: +4% +7% +4% +8%

“ H12026: +3% +4% -22% +1%
UN Tourism The designations and images in this map do not imply the expression of opinions whatsoever on the part of the Secretariat of the World Tourism

Organization (UN Tourism) concerning the legal status of any country, territory, or of its authorities, or concerning the delimitation of its frontiers.
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22-Aug 2026

26-Feb 2026 3-Jul +4%
) ) . +2'?’b -10/ .
Daily flights of Middle - - : ' S : “V‘wﬂf%
23-Feb 3-Aug

Eastern carriers*
February-August 2026

% change from pre-conflict average*

Source: UN Tourism based on Flightradar 24.
(Data as of 12 September 2026)

* Based on indexed number of daily flights
operated by seven Middle Eastern airlines
(Air Arabia, Emirates, Etihad, FlyDubai, Gulf
Air, Kuwait Aiways and Qatar Airways).

T Percent change compared to the average
number of daily flights in the five days prior to
the ME conflict (23 to 27 February 2026).
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International
tourist arrivals
and receipts

mmm  Arrivals (millions)
mmm Receipts (USD billions)

Source: UN Tourism
(Data as of September 2026)

1 Real percent change

(local currencies at constant prices).
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International tourism
receipts

% Change (year on year) * 2

Source: UN Tourism
(Data as of September 2026)

1 percentage change is year on year, except for
2021 through 2024, which is relative to 2019.

2 Real percent change
(local currencies at constant prices).
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% change from 2019

A
. . 4 \
International tourist 2018 2019 2020 2021 2022 2023 2024 2025
arrivals and receipts 6% +5% 149 a0 oy +5% +4%
||
0%

% Change (year on year)'

. Arrivals

. Receipts (real change)

Source: UN Tourism
(Data as of September 2026)

1 percentage change is year on year, except data
for 2021 through 2024 which is relative to 2019.
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World’s Top 20
best-performing
destinations, H1 2026*

International tourist arrivals
% change from 2025

Source: UN Tourism (September 2026)

* H1.: first half of the year (January-June).
This list is based on destinations reporting
data for at least January to May 2026.

' Although New Caledonia recorded a strong
41% increase in H1 2026 vs H1 2025, its

arrivals remain about 40% below pre-
pandemic (2019) levels.
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New Caledonia’
El Salvador
Paraguay
Bhutan
Vanuatu

Palau

Mongolia
Uzbekistan
Rep. Moldova
Korea (ROK)
Anguilla

Malta

Panama

US Virgin Islands
Greece
Vietnam
Armenia
Ireland

Slovakia

South Africa

+41%
+37%
+34%
+31%
+30%
+29%
+27%
+25%
+259% @ Europe
+21% @ Asia Pacific
el ™ Americas
+18%
+17% B Africa
+16% @ Middle East
+15%
+15%
+15%
+15%
+12%
+12%
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World’s Top 20 best-
performing destinations
in earnings, H1 2026*

International tourism receipts
% change from 2025’

Source: UN Tourism (September 2026)

* H1: first half of the year (January-June).
This list is based on destinations reporting
data for at least January to May 2026.

1 Change in local currencies if so reported
by the destination, otherwise in US dollars.

2 Although Suriname recorded a strong 78%
increase in H1 2026 vs H1 2025, its receipts
remained 19% below pre-pandemic (2019)
levels.
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Pakistan
Suriname?
Korea (ROK)
Laos
METEVEE]
Mozambique
Mauritius
Morocco
Anguilla
Ireland
Greece
Gambia
Brazil
Norway
Sweden
Antigua & Barbuda
Samoa
Grenada
Dominica
Romania

+36%
+32%
+23%
+22%
+18%
+16%
+16%
+15%
+15%
+12%
+12%
+12%
+11%
+11%
+11%
+10%
+10%
+9%

@ Europe

B Asia Pacific
™ Americas
B Africa

@ Middle East

+81%
+78%
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World’s Top 20 best-
performing markets
by spending, H1 2026*

International tourism expenditure
% change from 2025’

Source: UN Tourism (September 2026)

* H1: first half of the year (January-June).
This list is based on destinations reporting
data for at least January to May 2026.

1 Change in local currencies if so reported
by the destination, otherwise in US dollars.
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Gambia
Suriname
Taiwan (pr. of China)
Brazil
Mexico
MEIEVEE!
Mongolia
Romania
Japan
Lesotho
Serbia
Greece
Colombia
Bolivia

Spain

Laos
Slovenia
Mozambique
Ireland

Chile

+23%
+22%
+20%
+19%
+18%
+18%
+15%
+15%
+13%
+13%
+13%
+12%
+11%
+10%
+9%
+7%
+6%

A +157%
+88%

+72%

@ Europe

B Asia Pacific
™ Americas
B Africa

@ Middle East
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Best-performing
destinations in
Europe, H1 2026*

International tourist arrivals
% change from 2025

Source: UN Tourism
(Data as of September 2026)

* Based on destinations with available data
for at least January to May 2026.
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Uzbekistan
Rep. Moldova
Malta

Greece
Armenia
Ireland
Slovakia
lceland
Denmark

Italy

+25%
+25%

22



Best-performing
destinations in
Asia Pacific, H1 2026*

International tourist arrivals
% change from 2025

Source: UN Tourism
(Data as of September 2026)

* Based on destinations with available data
for at least January to May 2026.
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New Caledonia
Bhutan
Vanuatu

Palau
Mongolia
Korea (ROK)
Vietnam

New Zealand
Samoa

Tonga

+41%
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Best-performing
destinations in
Americas, H1 2026*

International tourist arrivals
% change from 2025

Source: UN Tourism
(Data as of September 2026)

* Based on destinations with available data
for at least January to May 2026.
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El Salvador
Paraguay
Anguilla
Panama

US Virg. Islands
Guyana
Grenada
Cayman Islands
Bolivia

Aruba

+37%
+34%
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Best-performing
destinations In

Africa and Middle East
H1 2026*

International tourist arrivals
% change from 2025

Source: UN Tourism
(Data as of September 2026)

* Based on destinations with available data
for at least January to May 2026.
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Africa

South Africa +12%

Ethiopia +12%

Sierra Leone +10%
Eswatini
Morocco

Gambia

Mauritius

Madagascar

Middle East

Egypt +3%

Oman | +0%
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in the
period Sep-Dec 20267

Source: UN Tourism Panel of Experts Survey
(September 2026)
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UN Tourism Panel of Experts Survey Percentage of responses by world region

What are your prospects ‘
for your destination in the 18%
period Sep-Dec 20267

9%

Much worse 34%
B worse
B same
B Better
& Much better
Source: UN Tourism Panel of Experts Survey 41%
(September 2026)
4% 8% 5%
World Africa Americas Asia Pacific Europe Middle East
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UN Tourism Panel of Experts Survey Percentage of responses

What levels of international S0%
tourist arrivals do you 4%
expect in your destination °
; 40%
In 2026 (versus 2025)?
Source: UN Tourism Panel of Experts Survey 30%
(September 2026)
20%
10%

4%

0%
over 10% 5% to10% 0% to5% 0% to5% 5% to 10% over 10%
more more more less less less
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UN Tourism Panel of Experts Survey Percentage of responses

What levels of international >0%
tourist arrivals do you 1% a0
expect in your destination Fste
: 40%
in 2026 (versus 2025)7?
. May 2026 survey 0%
. September 2026 survey
20%
Source: UN Tourism Panel of Experts Survey
(September 2026) 10%

0%

over 10% 5% to10% 0% to5% 0%to5% 5% to 10% over 10%
more more more less less less
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UNWTO Panel of Experts Survey Percentage of experts mentioning each factor

What are the main Other economic factors 58%
challenges that
international tourism

1S facing in 202672 The Middle East conflict

Extreme weather events

High transport and accommodation costs 56%

Source: UN Tourism Panel of Experts Survey . .
(September 2026) Other geopolitical risks

Visitor congestion issues in destinations
Travel requirements

Increase in trade tariffs

Staff shortages

The Russian offensive on Ukraine

Airport congestion, delays, cancellations
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UNWTO Panel of Experts Survey

What consumer trends
are relevant in 20267?

Source: UN Tourism Panel of Experts Survey
(September 2026)
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Percentage of experts mentioning each factor

Seeking value for money

Using tech like Al in customer joumey
More domestic travel & closer destinations
Discovering lesser-known destinations
Search for sustainable practices

Higher spending at the destination

Longer stays at the destination

Opting for more luxury experiences
Increasing long-haul travel

Rise in digital nomadism

70%
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UN Tourism Confidence
Index

s Evaluation of past 4 months

Prospects for next 4 months

Source: UN Tourism Panel of Experts Survey
(September 2026)

Note: The Confidence Index reflects perceived
performance (evaluation) and expectations
(prospects) for the tourism sector every four
months.

T1: January to April

T2: May to August
T3: September to December
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T1
13
T1
T3
T1
3
T1
T3
T1
15
T1
T3
T1
T3
T1
3
T1
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2017 T2
2018 T2
2019 T2
2020 T2
2021 T2
2022 T2
2023 T2
2024 T2
2025 T2
2026 T2
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International arrivals:
Results and Outlook
for 2026

% Change (year-on-year)*

. Actual data

. 2026 forecast

Source: UN Tourism (September 2026)

* Percent change is year-on-year except for
2021 through 2024, which is compared to 2019.

(f) Revised forecast as of September 2026
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+4%

% change over 2019

A
4 A
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026(f)
+7% )
+5% +6% 0
° +4% ° +4% +5% +1% 10 2%
I H = [ ] _
l 0%
-10%
-33%
-68%
-72%
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World GDP
(constant prices)

% change

Source: IMF: World Economic Outlook,

April 2026

(f): Forecast
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Global tourism inflation
vs. headline inflation

% change in consumer prices

@S Tourism inflation proxy*

@m  Headline inflation (all items)

Source: UN Tourism and IMF (Sept. 2026)

* Tourism inflation proxy is a weighted average
of restaurant-hotel and transport inflation.

(f): Forecast
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Monthly inflation and 120
Crude oil price (APSP)'
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_ _ @ 100
Inflation: % price change =
Oil price: USD per barrel =
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«w 80
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mmmm  Tourism inflation proxy (R axis)* 8
smnn Headline inflation (R axis) 2 60
(5}
mmsm  Crude oil price (L axis) =
=3
O 40
»
Source: UN Tourism and IMF (Sept. 2026) _ ‘\ ‘ ,’
* Tourism inflation proxy is a weighted average of 50 Seew” " -
restaurant & hotel and transport inflation. -
T APSP: Average petroleum spot price (Brent, West
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Brent Crude oil and
Jet fuel, weekly prices*
Jan-Sept 2026

USD per barrel

s Jet fuel

@m Brent crude oil - Europe

Source: Federal Reserve Bank of St. Louis

(Brent) and IATA (Jet fuel).
(Data as of September 2026)
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This is the PowerPoint (PPT) version of the World Tourism Barometer, a publication by the Market Intelligence, Policies
and Competitiveness Department of the World Tourism Organization (UN Tourism) that monitors international tourism
data and trends to provide global tourism stakeholders with the latest analysis of inbound and outbound travel,
confidence levels, short-term prospects and other tourism indicators.

Data was compiled from the and the based on official
national and international sources. See full report and other resources below:

World Tourism Barometer - Volume 24 - Issue 3 - September 2026
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https://www.unwto.org/market-intelligence
https://www.unwto.org/tourism-statistics/tourism-statistics-database
https://pre-webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2026-09/World_Tourism%20Barometer_Sep26_Excerpt.pdf?VersionId=DMPxbDVq0xveTGY3n7j1cgdL_UTn28Pk
https://www.untourism.int/tourism-data/un-tourism-tourism-dashboard
https://www.untourism.int/news/international-tourism-holds-steady-with-04-growth-in-first-half-of-2026-as-middle-east-conflict-and-rising-costs-weigh-on-momentum
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